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Denka

OUR VISION

By 2030, we will increase the value of our
human resources and management, and we
will focus on creating business value that
Denka's commitment combines the three elements of specialty,
megatrends and sustainability.

MISSION

MISSION

Make the world a better
purrose  place as specialists in
chemistry

Denka's guiding principle

PURPOSE

Denka's DNA Initiative: We will continue to challenge the
CORE VALUE possibilities of chemistry.

Integrity: We will engage in our work with sincerity

CORE VALUE ...
and dedication.

Empathy: We will respect diversity and create a safe
and secure environment.
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